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~Accredited by the Academy Awards® Short Shorts Film Festival & ASIA 2023 ~
As the only international advertising film competition in Japan [BRANDED SHORTS 2023/

From 695 works submitted from all over the world,
Branded Movie of Vanish and Jinro were awarded
“Branded Shorts of the Year”

Deloitte Digital Award went to Kenshi Yonezu x PlayStation®

Best Awards of HR Competition supported by Indeed and
Visual Tourism Award were also announced
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BRANDED SHORIS HR Competition supported by Indeed .

Deloitte Pigital Award e 2023 HR: Best Short Award
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One of the biggest international short film festivals in Asia, the Short Shorts Film Festival & Asia 2023 (SSFF & ASIA)
held BRANDED SHORTS 2023, a festival of branded movies (short films produced by companies and advertising
companies for branding purposes), at Akasaka Intercity Conference. Out of 695 works submitted from around the
world, "Me, My Autism & I" by the UK detergent company Vanish was awarded in the international category, and
Jinro's "Chamisul in Love 2" won in the national category. The first half featured a talk event was held with 8 special
guests including Chief Juror Yasuhito Tachibana, Momoko Ando and Mitsuyo Ota. Also participating was Takuma
Takasaki, who co-wrote "Perfect Days" for which Koji Yakusho won the Best Actor Award at the Cannes International
Film Festival.

Mr. Tachibana began the talk event commenting, "It was both difficult and fun to discuss and decide with such a
distinguished jury members.” Mitsuyo Ota said, "l have been a juror since last year, but | have the impression that this
year's tone was brighter than last year. Maybe it's because | judged last year at night (laughs), but this year | think |
was able to have a lighter judging experience thanks to Director Ando's energy! Everything has a meaning and | think
there were many wonderful films.” Mr. Takasaki said, "I've been a juror since Branded Shorts was established, but
this year was the year | felt the difference between the international and national films the most. It made me wonder
why there is such a difference, and it gave me thought about how to judge when the border between international and
national is gone. With the Internet, we can cross borders, so | think that people who create films from now on will
reach more people with stories that will touch the universal connection of human beings.” In addition, Director Ando
said, “"Many companies in rural areas do not have production budgets, but young people are exposed to images on a
daily basis, so | think the hurdles to movies are disappearing. In time, | think that the hurdles in making films will soon
disappear. In response to this, Mr. Tachibana said, "l hope that people who have never made a film will challenge
themselves and revitalize the realm short films.




Former women's soccer team Japan member Homare Sawa commented “Make up even if
you fail"

During the second half, Sony Interactive Entertainment's "Kenshi Yonezu x PlayStation®" won the
Deloitte Digital Award, which is given to work that embodies the "fusion of 'digital' and 'humanity.” Yuta
Okuyama, creative director of SIX, who won the award, said, "There was talk of crossing boundaries, but
after talking with PlayStation and Mr. Yonezu, | thought about how to create something for “now.” | tried
to approach the world with the idea that "rather than brandishing tools like trending and divisiveness, use
fun and humor.” Following the launch of Deloitte Digital's sports business organization, the short movie
"Relentless Challenger -Challenge creates the future-" was introduced, and the creative director of
Deloitte Digital Mr. Haruhito Nisawadaira said, "When | really thought about what kind of message to
convey, | wanted to elicit understanding of athletes by depicting their own words how they face
challenges. Through this work, | wanted to convey that you can never achieve it alone.” Soccer legend
Homare Sawa, who also appears in the movie, said, "In the 2011 World Cup semi-finals, | lost a goal due
to my own mistake. With the help of my teammates, | was able to make up for my mistake and win a
come-from-behind victory. Instead of being afraid of making mistakes, | do everything with the thought
that | can get it back. | think it would be an honor if | could inspire someone with my own words, and |
have been saved a lot by someone else's words. It's not a specific person, but I'm encouraged by various
people from time to time. And | think the value of sports is to give people courage and dreams.”
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In the second part, the HR Best Short Award of the HR Competition supported by Indeed, which focuses on the HR
(Human Resources) perspective among branded movies, was also announced, and Sorajima Inc., which produces
and distributes Webtoon, "Webtoon New Editor Close Document won the award." Mr. Shoichi Tajiri, Marketing
Senior Director of Indeed Japan Co., Ltd., who served as the presenter, said, "This year, there were many
companies that envisioned what kind of mission they had and what kind of future they had. Among them, the award-
winning work this time has a good tempo and music of course, but it also depicts the reality of the main character
who actually works."
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HR Compstition supporied by Indasd
HR Best Short Award

Following the announcement of the Visual Tourism Award, the Japan Tourism Agency Commissioner's Award was
awarded to Aomori Prefecture's tourism video "Empty." No way, | apologize to the director and everyone who made
it for being so surprised, but | am very happy.”



[BRANDED SHORTS 2023 Award Winners]

Awards given to the best BRANDED short film from outside & inside Japan chosen based on 8 criteria:
essentiality, ability to change perceptions, shareability, strength of message, viewership retention,
originality, timeliness, and memory retention.

Branded Shorts of the Year
International Competition

Title : Me, My Autism & I

Director : Tom Hooper/3:40 / UK / 2022
Client : Vanish & Ambitious About Autism
Agency : Havas London

Production : SMUGGLER London

Branded Shorts of the Year National Competition

Title : Chamisul in Love 2

Director : Eunhee John /6:30 /Japan /2022

Client : Jinro Co Ltd

Agency : JR East Marketing & Communications, Inc.
Production : AOI Pro. / FIELD MANAGEMENT Inc.
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[Deloitte Digital Award] &

Selected with theme of “fusion of digital and humanity” under the following criteria: Purpose, New,
Design, Human Experience and Engagement.

Title : Kenshi Yonezu x PlayStation®

Director : Yuichi Kodama/2:03 / Japan /2022

Client : Sony Interactive Entertainment

Agency : SIX./Hakuhodo/Hakuhodo Kettle

Production : GEEK PICTURES.”Khaki,/IMAGICA /
Omnibus Japan,/”MARK

[HR Competition supported by Indeed
HR Best Short Award]

Award given to the most engaged short film based on the criteria of Purpose, Corporate Appeal,

Message, Sustained Viewing, Originality, and Memory Retention chosen from branding perspectives that
lead to recruitment.
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Title : Documentary about a new editor of WEBTOON ’ﬂg )
Director : Tommaso Barbetta /8:41 / Japan/2022 ‘é ‘D
Company : SORAJIMA Inc. o~ |
Agency : Eizensha w‘ «
Production : Eizensha ,
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[Visual Tourism Award,
Japan Tourism Agency Commissioner’s Award]

Among tourism promotional films, movies, and videos produced in all 47 prefectures in Japan,
the Visual Tourism Award, (Japan Tourism Agency Commissioner of

Tourism Award) will be given to the most creative, promotional,
and topical work, based on the perspective of tourism promotion.

Title : Karappo
Director : Yuichiro Fujishiro/ 23:28 / Japan / 2022
Aomori Prefecture

AOMORI SHORT Firy PROJECT




Official Stills are available at
https://drive.google.com/drive/folders/1TrmNYUEmpl 9svQJ]B-
IpAfRG4r eEf8S?usp=sharing

[Short Shorts Film Festival & Asia 2023 Outline]

mFestival President : Tetsuya Bessho

mPeriod : June 6th (TUE) ~ June 26th (MON)

Online Venue; April 27t (THU) ~ July 10th (Mon)

mScreening Venues :

e TORQUE SPICE & HERB, TABLE & COURT (Shibuya) .

Futakotamagawa Rise Studio & Hall ,Euro Live,

/AB Omotesando Hills Space O. Akasaka Intercity Conference :

’ Online Venue ¢ Schedules are varied depends on each venue :
mAdmission : Free »¢some events may be charged :

Seats Reservation from April 27
minquiry : info@shortshorts.org
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Rl mOfficial Site :  https://shortshorts.org/2023/en/

mOrganizer : Committee for Short Shorts / Committee for Short Shorts Asiaé

Press Inquiry:

Committee for Short Shorts PR: Fuyumi Tanaka E-mail press@shortshorts.org
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